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History of the Nuremberg Toy Trade and Industry
Nuremberg has more than 600 years of tradition as a city of toys. Production of and trade in toys are an integral part of the city’s general industrial history, but they are also an important part of Europe’s cultural history of toys because of their economic and cultural influence. This history spans from the beginnings of recorded doll production in Nuremberg towards the end of the 14th century, to the ever more sophisticated craft of toy production in the pre-industrial age, and right up to the industrial mass production of metal toys in 19th and 20th century Nuremberg.

Nuremberg as city of toys in the pre-industrial age
The first evidence of toy production in Nuremberg is to be found in the production of dolls made of white, unfired clay. A large number of finger-length dolls, whose modelled clothing points to the fashion typical of the late 14th century, was found during construction work in Nuremberg in the mid 19th century. The dolls represent men and women, horsemen, monks and babes in arms. Some may also have served as souvenirs for pilgrims and merchants who passed through the city. Others have circular indentations in their breast or back which may have served to hold coins. It is therefore assumed that these might have been presents to godchildren by godfathers and godmothers. They were meant for children, then; but it is doubtful in view of their fragile nature whether they would have been of much value as toys to those who received them as presents. Since it is not just a matter of an isolated find, it can be assumed that these clay dolls were to a certain extent already items of trade and that some of them at least were produced in the city itself. Incidentally, this find is the second-oldest proof of the commercial production of dolls in Europe. Only the dolls discovered in Strasbourg dated to the 13th century are older.

Documents pointing to the existence of toy production in Nuremberg originate from shortly after this date. The city tax lists of 1400 mention two "Tockenmacher". Since the old German word "Tocke" or "Docke" means doll, the craftsmen mentioned must have been dollmakers. Other entries show that there were also makers of wooden dolls, craftsmen whose importance increased over the years. The first illustration of a Nuremberg toymaker dates from the mid 16th century and shows "box maker and doll carver Clau? Schach" making a wooden doll.

Over the years dressed dolls and other figures made of alabaster (a fine-grain plaster), tragacanth (a resinous secretion from certain plants), wax and cloth joined the painted or unpainted wooden and clay dolls. The use of different materials led to specialization of those persons involved in production. During the 18th century the production of dolls, animals and masks of papier mâché, which had appeared on the scene in the mid 17th century, was of particular importance. The "Papierdockenmacher" (paper doll makers) produced complete dolls, but sometimes also only heads, arms and legs, which were then painted and attached to stuffed bodies made of leather or textile material. These products were made in large quantities for export on the basis of division of labour. Towards the end of the pre-industrial era they managed to oust wooden toys from the Nuremberg toy production. These wooden goods had dominated for a long time, but by now were also being introduced to the market by Nuremberg merchants from the centres of cottage industry production of wooden toys (Sonneberg and Meininger Uplands, Ore Mountains, Berchtesgaden, Oberammergau, Grödner Valley).

However diverse the production of dolls and figures of all kinds may already seem, it accounted for only part of local toy production towards the end of the 18th century. Nuremberg merchant Georg Hieronimus Bestelmeier, owner of a large "department store" in Nuremberg’s Old Town, listed in his 1798 illustrated toy catalogue ("Magazin") no less than 8,000 articles, all of which he claimed came from Nuremberg workshops. The extensive range of Nuremberg toys and educational materials displayed in the document includes hobby-horses, wooden building bricks and figures, fully furnished doll’s houses and kitchens, miniature shops, tin figures, children’s crockery and musical instruments, parlour games, magnetic toys and optical and mechanical marvels.

Such an extensive range can only be accounted for on the one hand by the existence of an international market, and on the other by a trade which is specialized, organized on the basis of division of labour and which can thus produce at low cost. Innovative merchants with long-distance trade connections ensure sales of the internationally renowned "Nuremberg Merchandise", thus acting as mediators between market and production. It is hardly possible to understand how Nuremberg reached this particular position of European status as city of toys, even before the beginning of industrial mass production, without a closer knowledge of the specific forms of organization in Nuremberg’s economy.

Since the high Middle Ages Nuremberg had enjoyed special imperial protection as Free City of the Holy Roman Empire of the German Nation. The city’s venturesome merchants knew how to safeguard far-reaching trade privileges for themselves throughout the entire Empire, privileges which since the 14th century had enabled Nuremberg to grow into one of the both politically and economically most powerful cities of the Empire. Situated at the crossroads of important trade routes, the city succeeded in winning the role of economic mediator between the Mediterranean and the Hanseatic regions on the one hand and between Bohemia, Hungary, Poland, Russia and Flanders, England, France, Spain and Portugal on the other. In its heyday, around 1500, Nuremberg was a city of European ranking and of great economic, political and cultural importance. The city’s 30 to 40 large trading companies were exceptionally strong financially and were involved in long distance trade with luxury goods, precious metals, spices and agricultural products as well as in tapping mineral resources and in the sales of trade products from their own city.

In Nuremberg the exchange of goods and ideas created an atmosphere conducive to innovation which had a stimulating effect on trade and industry and challenged the inventiveness of its craftsmen. "If I had Venice’s power, Augsburg’s splendour, Nuremberg’s wit, Strasbourg’s guns and Ulm’s money, I’d be the richest man in the world." This saying, which originated in the 15th century, characterizes Nuremberg’s role as a "birthplace of technology" in Germany. The first German paper mill was set up here in 1390, and wire-making was invented here, as were the tin coating of sheet metal, the vice and the pocket watch. Above all, however, craft products from Nuremberg became famous by way of mass production of all kinds of metal goods (gold and silverware, copper and pewter table and kitchenware, weapons, armour, compasses, dividers etc.), which was partly carried out with the ingenious use of water-power in mills. There was even a special inspection - the so-called "show"- which was implemented for all articles destined for sale, especially those items for export, in order that quality did not suffer at the hands of quantity. This test worked particularly well with valuable export goods and contributed considerably to the international reputation of Nuremberg merchandise as well as to securing that reputation at least into the 15th and 16th centuries.

Easy access to raw materials and the possibility of supplying an international market with commercial products, in conjunction with the use of advanced technologies, led to the emergence of a specific Nuremberg "crafts industry", especially in the sector of exporting trades. This apparent contradiction of the terms "craft" and "industry" means that goods were indeed produced in "industrial"quantities, but with craft techniques. In concrete terms: the mass production of cheap goods such as wooden dolls or papier mâché items counted among the so-called "free skills", whose practice was open to craftsmen of varying professions and qualifications and to women and unskilled workers. Toys of higher quality, on the other hand, were only allowed to be produced by members of the guild-like trade organization, which had more or less rigid trade rules. A marked division of labour developed within this organized trade, but it was mostly individual master craftsmen who took over organization of production. A report by Nuremberg’s board of trade dating from 1808 describes this organization of work, which had prevailed for centuries: "Every guild has among its master craftsmen "Geschworene" (= guild chairmen, H.S.); the remaining masters are divided up into distributors and outworkers... Only in certain professions do all master craftsmen work directly for the merchants who order from them. All the others have distributors among their number. These are the master craftsmen who accept orders from the merchants, get others to carry them out and make sure that the goods are transported from one workshop to another, supply either the raw materials or partly finished goods, pay wages to each master craftsman, put the finishing touches on things and deliver to the customer.

This type of production on the one hand prevented organized craftsmen as a whole from being reduced to the level of mere labourers employed by entrepreneurs - as was the case in the manufacturing system in the 17th and 18th centuries. On the other hand it gave the merchant a greater opportunity for acquisition of orders and studying the requirements of the international market. This flexibility towards the outside world, in combination with static social relations at home, certainly made a considerable contribution to the secret of success for Nuremberg’s craft industry. But - seen in hindsight - it was also a burden on the road to the factory age, since it hindered the emergence of a modern manufacturing system.

After this digression into the economy of Nuremberg, Free City of the Holy Roman Empire, back to toy production. The great differentiation in Nuremberg’s trade as a whole (over 200 different trades at the end of the 18th century!) was of course mirrored in the equally strong differentiation of its toy trade. This was an integral part of the Free City’s economy and brought about the wide variety of articles quoted above. This is easy to understand when bearing in mind that numerous craftsmen made those articles which they produced for everyday use on a miniature scale as toys. Thus - along with the "Dockenmacher" - all craftsmen who reproduced articles from the "big world" in toy scale could also be called toymakers in the broader sense. The doll’s houses and doll’s rooms from the 17th and 18th centuries, which can today be admired in Nuremberg’s Germanisches Nationalmuseum and in the City of Nuremberg’s Toy Museum, with their finely worked furniture, their silver cutlery, pewter tableware and copper pots, their pottery and turned wooden objects are in effect to a certain extent a spin-off from the city’s trade as a whole. In this respect it is also hardly a coincidence that the ever popular toy, the "doll’s kitchen", under the name of "Nuremberg Kitchen", originated in a city which had taken up the production of everyday goods to such a wide extent. And it seems just as logical that contemporaries always meant toys - though certainly not just toys - when they used the proverbial term "Nürnberg Tand" (Nuremberg knick-knacks) which for centuries went out to "alle Land" (all lands).

The interdependence of certain branches of trade and the emergence of related toy production can also be seen in other areas. There is, for example, a very close connection between Nuremberg’s tradition as a centre for printing in Germany and the emergence of children’s books. Following numerous earlier books of religiously edifying content, which can only be judged to a limited extent as suitable for children, the "Orbis sensualium pictus" by Johann Amos Comenius was published by Endter in Nuremberg in 1658. This book was to set standards in how to present the world in word and pictures in a way more suitable for children. Much of what was produced in Nuremberg in the following period by way of ABC books and other didactic works could not live up to its quality, but the fact remains that a wealth of products for children and young people emerged from Nuremberg’s publishing houses. Thus, for example, the first edition of the German translation of "Robinson Crusoe" in 1720 or, in the subsequent Robinson craze, "Robinson the Younger" (1779) from Nuremberg publisher Friedrich Campe. This was the foundation for Nuremberg’s later importance as a city of important publishers of children’s books such as Nister, Löwensohn, C.Abel-Klinger or J.W. Spear.

A further example: in the second half of the 18th century Nuremberg and neighbouring Fürth together became the point of departure for the production of tin figures, which is linked with such illustrious names as Hilpert, Ammon, Heinrichsen, Allgeyer and Lorenz. The entire tradition of highly developed production of pewter-ware could benefit this new product. At the same time a reservoir of technical and intellectual know-how was available in the experience of local illustrators and copperplate and steel engravers, greatly assisting in the design and engraving of tin figures. Furthermore, given the large number of contemporary prints available, the producers of tin figures had excellent reference material at their disposal which - when cast in tin - allowed a three-dimensional "grasp" of the exotic animal world, the mythological figures of the Ancient World, historical personalities and the medieval splendour of knights.

Sales of "Nuremberg merchandise" were much promoted by the fact that real works of art were produced for the leading circles of society, and mass-produced articles for a wide public. Along with the doll’s houses already discussed, one-off pieces produced as visual teaching aids and for representational purposes for wealthy aristocratic and bourgeois families, the commissioned works of goldsmiths and silversmiths must be mentioned. One outstanding example is an army of several hundred silver soldiers, roughly 10 centimetres in height, which could execute all sorts of military exercises by way of ingenious mechanical works. The Sun King, Louis XIV, himself commissioned Nuremberg goldsmith Johann Jakob Wolrab to produce this marvel in the 1660s as a present for the Dauphin. In collaboration with instrument makers Hans and Gottfried Hautsch, who constructed the complicated mechanism, a masterpiece (unfortunately no longer in existence) was created which caused a sensation across Europe - and whose glory reflected on many other rather sorry efforts "Made in Nuremberg" ...

"Nuremberg Merchandise" or "Nuremberg knick-knacks" : this often meant products which - especially with wooden articles - certainly had not been produced within the walls of the old Free City. In view of the huge range and the relatively static conditions of production (considerable restrictions in the Free City’s system of trade!) it was ultimately inevitable that demand would outstrip local capacities. Furthermore many a merchant calculated better profit margins by placing orders in towns and rural areas which had no restricting guild organization. First to be considered were non-guild craftsmen and workers in Nuremberg’s suburbs and above all in the much more liberal neighbouring town of Fürth. Relative freedom of trade - not least favouring the settlement of craftsmen who were not allowed to establish themselves independently in Nuremberg - led to the development of a separate toy industry in Fürth at the beginning of the 18th century. Fürth craftsmen worked for Nuremberg merchants in all different areas. Their goods just slotted in with Nuremberg’s range of "knick-knacks". This was the foundation for the later importance of the Nuremberg/Fürth toy industry - laid as early as the 18th century. Later on scope and type of production, as well as organization of trading, showed so many similarities that - in the industrial era at least - both cities must always be named in one breath.

In no way did Nuremberg’s merchants limit their activities to the Franconian region, of course. They also had close ties with countless farmers, (former) miners and craftsmen who scraped a meagre existence far from the towns, in densely wooded mountain regions (Thuringian Forest, Ore Mountains, Alps) and who were all too willing to work for low wages as toymakers. It is difficult to verify in detail whether and to what extent Nuremberg merchants were the decisive factor in the emergence of a cottage industry for the production of wooden toys. Further research in this area is still needed, in my opinion. The fact remains, however, that Nuremberg kept up intensive trade relations with all centres of cottage industry toy production. They consist of the following regions, which were all situated on the much-frequented Nuremberg trade routes:

1 - Berchtesgaden: First production of wooden toys recorded in the 16th century

2 - Oberammergau: First production of wooden toys likewise in the 16th century

3 - Sonneberg and Meininger Uplands (Thuringia): Production of wooden goods since the 14th century, and of wooden toys in particular since the 18th century

4 - Ore Mountains: Wooden toy production since the beginning of the 18th century

5 - Grödner Valley: Wooden toys since the mid 18th century

Many of the carved and turned products of these regions turned up in the Nuremberg merchants’ ranges of goods without their real origins being revealed. They were simply described as "Nuremberg Merchandise", which seems to have been taken as a kind of "seal of quality" by customers around the world. Even though Sonneberg distributors, for example, were increasingly catching up with Nuremberg merchants in the 18th century, it must be emphasized that the linking-up of various toy centres via the trading city of Nuremberg - along with sales of very diverse local products - created a solid basis for the continuous importance of the Nuremberg-Fürth toy trade even in the industrial age.

 
A World in Tin - Nuremberg Toys in the Industrial Age
During the 19th century and particularly from around 1870 onwards, extensive modernization processes brought about large-scale changes in the scope and structure of toy production and trade. While Nuremberg - having lost its political independence to the newly created Kingdom of Bavaria in 1806 - quickly developed into the kingdom’s main industrial centre, the old craft-based industries increasingly lost importance. With the step by step introduction of free trade, more and more craftsmen who were not organized in trade guilds, as well as manual workers, pushed into toy production. With the Trade Reform of 1825, a new name was coined for this group of people: they were now called "Spielwarenmacher" (toymakers). Since the newly introduced concession system still put a limit on the number of (guild-organized) master craftsmen working in toy production, the economic expansion of the industrial age led mainly to an increase in the number of toymakers. By the 1860s their number had grown to 400. An explosive increase, however, only occurred after the introduction of complete freedom of trade in Bavaria, in 1869. By 1895 the number of people involved in the production of toys had tripled to 1366. It is estimated that just ten years later 8,000 people were working in this branch of industry. The number of toy-manufacturing companies increased dramatically during the same period. The Nuremberg directory of 1914 registers a total of 243 toy-producing companies, classified according to the materials used. These figures mirror the transformation of the toy trade from craft to factory production, and the parallel transition from "old" materials (wood, paper) to the "new" raw material: metal.

Up until the middle of the 19th century Nuremberg toys were still predominantly hand-crafted from materials such as wood, paper and papier mâché. From the 1850s onwards, however, increased use of presses and die presses - manually operated or power-driven - and the cheaper price of industrially produced sheet metal made factory production of tin plate toys possible. Both traditional metalwork workshops and new companies founded by financially strong merchants slowly evolved into factories producing metal toys. Their high-quality goods mirrored a civilisation which was more and more shaped by technology (trains, steam engines, mechanical figures, magic lanterns etc.) and created "a world of tin". The most famous names in order of their foundation: Issmayer (1818), Hess (1826), Bub (1851), Plank (1866), Schoenner (1875), Bing (1879, trading since 1863), Carette and Fleischmann (both 1886). During this "metal fabrication period" (as it was called in a trade journal as early as 1887), the trend was clearly towards larger companies. In 1905 three quarters of the roughly 5,000 people employed in tin plate toy production were working in only 16 of 113 companies active in the trade. What was then the world’s largest toy factory, the "Nürnberger Metallwarenfabrik Gebrüder Bing AG", alone employed about 2,700 people at this time, although not exclusively in toy production. Nuremberg had developed into the undisputed centre of metal toy production. Its products were sold via the major export companies throughout the world. At that time, the major advantage of Nuremberg’s toy industry was mainly its enormous range of products in all quality and price categories, as well as its extraordinary flexibility in accommodating the special wishes of its customers the world over.

By the turn of the century the old-style self-employed master craftsman no longer played any part in the industry. Nevertheless, the numerous smaller companies with up to ten employees, the so-called "Kleinmeister" (small masters), had a rather important role to play: dependent on - and sometimes even oppressed by - the powerful Nuremberg and Fürth toy exporters, they produced a vast array of cheap metal toys: trumpets, toy swords, rattles, spinning tops, little bells and penny toys of all kinds. The overall growth of the branch also brought an increase in outwork, which was done mainly by women and children. Depending on their order books, the larger factories and the medium-sized and smaller companies availed themselves of the labour of those weakest members of industrial society.

Outwork was one of the grey areas of the capitalist economy. It was not recorded in any statistics, nor regulated by any law, and no organization looked after the women and children working in isolation in their kitchens and box rooms. The economic interests of the distributor-entrepreneur were paramount. Thus the outworker’s home was transformed into an "isolated outpost of a larger factory concern" - with the advantage that the entrepreneur did not have to bear costs for work rooms, lighting and heating, nor did he have to make any social security payments or face any organized group representing the workers’ interests, and so could dictate wages at will. Wilhelm Heinrichsen, a major producer of tin figures and employer of a host of female painters, openly admitted in 1889 "that a large part of our German toy industry rests exclusively on the cheap labour of female workers."

For many working-class wives, as for the roughly five to six thousand female tin figure painters in Nuremberg, Fürth and the surrounding district, who were bound to their household and children, taking in outwork was an absolute necessity for the survival of their families. Low wages forced them to an almost unbelievable extension of their working hours. One social politician recorded in 1899: "A female tin figure painter in Nuremberg tells me that sometimes she has to be carried to her bed at 2 o’clock in the morning in a semi-unconscious state. 14 to 17 hours of work are no exception ... During the high season the working hours are stretched to the furthest limits. At this time women may take "a night off" twice or three times a week, i.e. they do not go to bed at all, or only do so for a maximum of two to three hours."

The parents’ misery was also the children’s misery. Workers’ families simply could not exist without their children’s help. In Fürth in 1898, no less than 151 children between six and thirteen years of age were employed painting tin figures. Eight to ten working hours on top of school were not unusual. The devastating psychological and physical repercussions this strain had for the children can be easily imagined. In spite of the legal ban on child labour (which only came into force in 1904) the situation improved only slowly. "A number of outworkers are still breaking the law by employing school children", the Fürth magistrate reported as late as 1908. "The reason stated for this is economic plight: they are of the opinion that the family could not survive without the children’s contribution to its upkeep." Perhaps museum visitors should bear those facts in mind the next time they stand in front of a museum display case and are overwhelmed by feelings of nostalgia. If objects could talk, they would tell of children who in their time would have preferred to deal with anything in the world except toys.

The First World War brought an end to the "Golden Era" (at least for the entrepreneurs) of the Nuremberg toy industry. The switch to arms production and the isolation from international markets practically brought Nuremberg toy production to a standstill. The absence of this powerful competitor during the war years was favourable to the rise of toy factories abroad, mainly in the USA, which had been one of the main buyers of German toys. After the war, the Nuremberg toy industry (as well as toy production in Sonneberg and the Ore Mountains) was unable to fight its way back to its former dominant position in the world market. Nevertheless, it remained an important line of business. With its share of 32 per cent of the overall value of German toy production it remained market leader, compared to the Sonneberg/Coburg area with 27 per cent and the Ore Mountain region with just 8 per cent (1927 figures).

In the 1920s and 1930s the concentration of the toy trade continued. Big factories went on growing and drove smaller companies out of business. Use of machines increased within the companies, and technical innovation and rationalization reduced the importance of outwork. Comparatively new companies such as Arnold (founded in 1906, mainly mechanical figures), Schreyer & Co. (founded in 1912, mainly mechanical figures, cars) and newly founded companies like Trix (1925; metal construction kits, electric trains) proved extremely successful because of their original ideas and high quality at comparatively low prices.

The world economic crisis (the Bing group went into liquidation in 1932 along with many other companies) and the National Socialist seizure of power in 1933, however, changed the picture completely. Insane Nazi racial policies drove most Jewish toy manufacturers and exporters in Nuremberg and Fürth into exile, mainly to England, Palestine or the USA. Combined with the self-inflicted boycott of German toys abroad, this major loss of creative entrepreneurial power led to an important weakening of Nuremberg’s toy industry, and at the same time favoured a boost of toy production abroad. Jewish entrepreneurs who had not left Germany in spite of all repression because they just could not imagine the murderous single-mindedness of Nazi barbarism, were robbed of their fortunes, and their companies were transferred into "Aryan" ownership. They and their families were deported during the war and murdered in extermination camps.

As in the First World War, from 1939 onwards Nuremberg’s toy factories had to switch to arms production. A general ban on toy production was issued in the summer of 1943. After the end of the war, in 1945, Nuremberg toy production faced a complete new beginning: half of all toy factories were completely destroyed, many qualified workers were either dead or prisoners of war. Lack of materials and capital, the collapse of old trade connections and sales markets made toy production seem completely impossible at first. Nuremberg’s location in the American-occupied zone proved a stroke of luck: the military government ordered toy production exclusively for the US market in order to obtain foreign currency. The motto, in short, was: tin plate for tinned food. For nearly two years some of the most renowned companies (Trix, Schuco, Fleischmann, Bub) worked exclusively for the American market. They thus had a distinct advantage when, after the currency reform of 1948 and the founding of the two German states in 1949, a more structured rebuilding of the country was undertaken.

The years of the "economic miracle" led to an astonishingly swift revival of the West German toy industry. Between 1948 and 1953 the Federal Republic increased toy exports from 8 to more than 100 million DM - well above comparative figures for the last pre-war year for the entire Reich. The metal toy factories in the Nuremberg-Fürth area profited above all from this rapid rise, metal toys accounting for two thirds of the overall production.

The 1950s were successful years for Nuremberg again. Schuco, with over 800 employees, became Europe’s largest toy manufacturer. Trix, Arnold, Fleischmann, Bub and Lehmann (after expropriation the renowned company from Brandenburg in the Soviet-occupied zone had set up production in Nuremberg in 1948) made Nuremberg a centre for model railway production. And finally, Nuremberg profits to this day from the Toy Fair, which was held in the city for the first time in 1950. When the traditional trade fair centre of Leipzig was cut off from western markets by the division of Germany, influential industrialists and merchants spared no efforts to locate this trade fair in Nuremberg. Success proved them right: with the support of the City of Nuremberg and the State of Bavaria the trade fair developed from small beginnings into the by far most important trade fair in the industry. In 1997, 2,668 companies from 53 countries exhibited well over a million articles in the 84,000 square metres of exhibition space. This world convention for producers, traders and products continues Nuremberg’s old tradition as city of toys in a modern form. Not least thanks to the great importance of this trade fair do almost all associations for Germany’s toy industry and trade have their headquarters in Nuremberg.

Changed structures and the globalization of the toy industry in the last three decades have nevertheless obviously left deep marks in the economic structures of the region. World-wide competition and particularly the extraordinary growth of the American and Asian toy industries transformed Germany from a toy exporter into a toy importing country as early as the mid 1970s. Most of the traditional Nuremberg metal toy producers have in the meantime had to give up business. They had held on to the production of metal toys for far too long. They failed to notice that the success story of cheaper plastic toys which had begun as early as the 1950s was no passing fancy. They failed to realize that it could be compared rather to the step-by-step ousting of wooden toys by metal ones, as had happened seven or eight decades before. They were now doubly under pressure: they could not compete with countries where labour was cheap in the sector of labour-intensive products; and Japan and the USA had dominated the market right from the very beginning in the electronic toy sector, which requires a lot of research and capital. These developments meant that the only companies able to survive were highly specialized model railway producers and those manufacturers who came up with novel ideas, new techniques and state-of-the-art materials. The success story of Playmobil men with their friendly smile, from Nuremberg’s neighbouring town of Zirndorf, or of the popular children’s vehicles produced by the Fürth company BIG, illustrate this very clearly.

Thus the Nuremberg region - as indeed the entire German toy industry - has undoubtedly suffered an enormous decline in importance during the last decades. Nevertheless, in 1995 there still were 25 toy producing companies in the region, employing roughly 3,300 people with a total turnover of DM 652 million (export rate: 40,5 %). Thus the Nuremberg area remains a major centre of the German toy industry. Taking into account the importance of its trade fair, and considering its extremely rich history, Nuremberg can certainly to this day claim a very special place in the geography of the toy world.

Translation: Ulrike Seeberger, Nuremberg
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